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Lhis issue’s Design Notebook features the continuation of existing trends

(the naive forms of Maarten Baas’ Clay collection, featured in Child’s Play,

Viewpoint #20, are morphing into Modernist Monsters) and the emergence
of both new thinking and new designers.

As we movgfmm the optimism and careﬁ"ee}gﬁendz'ng of the Noughties into the

nore conswdered and cautious atmosphere of this century, the fragmentation

0f ideas and the lifestyle agenda that became apparent at the'en of the 20th
century has become even more obvious. Design no longer cgptu?”es a single mood
'n the way that we think of Art Nouveau, Art Deco or Modernism. There is no

single aesthetic that defines the decade. But, over the comz”zg 10 years, we could
see the irrevocable impact of climate change informing the designi aesthetic.




